
The University of Utah: 175 Years and Still 
Climbing

Eily.cummings@gmail.com

mailto:Eily.cummings@gmail.com


About The 
University of 
Utah

• Utah’s flagship university
• #1 public university in the 

West (Wall Street Journal)
• 36,000 enrolled students
• 18:1 Student-to-Faculty Ratio
• Member of AAU (American 

Association of Universities)
• Tier 1 Research University
• Largest academic medical 

center in the Intermountain 
West; 14 hospitals and clinics 

• Member of Big 12 Conference



Quick Facts 
about 175 
Campaign

• Began planning in August 
2024, with steering 
committee formed of ~30 
campus staff 

• $1 million budget
• Launched in February – 

Closed in October 2025
• Focused on 10 major 

projects; pillar events within 
seasons; and four 
audiences



Steering Committee: Campus 
Staff

• Alumni Relations
• University Marketing 

and Communications
• Campus Store
• Athletics
• Student Affairs / 

Student Events and 
Government

• Auxiliary Services / 
Licensing

• President’s Office
• Government Relations
• Donor Relations
• Annual Giving
• U Health Marketing and 

Communications
• Marriott Library



Project Goals
Vision:

Celebrating the rich history of the University of Utah
Sharing stories of success and impact

Boldly embracing the future
Connecting the project to our values: inspire, innovate, 

and serve

Target markets:
Students

Alumni and donors
Faculty and staff

Community and state



Branding



Original attempt from our designers – on brand 
with university approved fonts, but difficult to 
embroider and cleanly reproduce





Vintage 
campaign 
concepts



Vintage 
campaign 
concepts



U Magazine: 
Winter 2025 
Issue

Interactive timeline and flipbook

Link to magazine website



175.Utah.edu

175.utah.edu


175.Utah.edu

175.utah.edu


175.Utah.edu

175.utah.edu


Instagram 
Video series
@universityofutah

Landmarks Eras Through the Years





Campus Signage





In SLC: Trax trains and 
airport



Event signage



Timeline



Campus Store 175 Collection



Swag and gifts



Events and Programming



February Launch
• Founders Day, 

February 27, 
Alumni House

• U Magazine
• Website: 
175.Utah.edu

• Marketing Tool 
Kit 

Timeline: Pillar Events and Programming

Summer
• Statewide bus tour with 

President Randall and 
University leadership – 
June 11-13 (Southern 
Utah) and June 23-25 
(Northern Utah)

• Welcome week, 
Plazapalooza, and 
other student events 

Spring
• RED Talks, Thursday, April 3
• Giving Day, April 8-9
• Commencement, May 1
• Alumni & Student Day of Service, 

Saturday, May 17
• Alumni Oral History Project begins
• Branded/themed student and 

alumni events
• Physical timeline / display on 

campus; signage goes up; licensed 
products at Campus Store

Fall
• 175th Bash, October 

16
• RedFest, Legacy of 

Lowell, and other 
student events 

• Homecoming Week: 
October 19 - 25



Alumni and Donors
• Founders Day
• Giving Day
• RED Talks
• 175th Bash
• Alumni Day of 

Service
• President’s Bus Tour
• Homecoming
• Salt Lake Bees game

Audiences

Community and 
State

• President’s Bus Tour
• Summer Parades: 

Days of ’47, Park 
City 4th of July, 
Bountiful (Utah) City 

Students
• Red Fest
• Commencement
• Plazapalooza
• Arts Fest
• Welcome Week
• MUSS 
• Homecoming

Staff and Faculty
• 175th Bash
• Office decorating
• Employee 

Appreciation Day
• Homecoming Week



Project Launch: 
Founders Day and U 
Magazine



REDTalks
April 3





President’s Bus Tour



175 Night at the Salt Lake Bees



U Giving Day



More info:



Alumni Day of Service













Reflections
• Surprises in planning
• Timing
•Outcomes and ROI
•Budgeting
• If I could do it all over again…



Questions?


